SEENTHIS ATTENTION SNAPSHOT - AUTOMOTIVE

The
hidden

driver o
attentio

Discover why delivery, quality and speed matter
more than many automotive advertisers realize.
It's time to change gears.
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THE CONTEXT
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The average ad now has just 2.2 seconds to
make an impression - down from 3.4 seconds
only seven years ago.

For automotive advertisers, every fraction of a second matters.
In a category built on consideration, brands have a narrow
window to stop the scroll, spark interest and earn the attention
needed to influence purchase decisions.
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Source: Neurons, State of Advertising 2025 report



https://www.neuronsinc.com/insights/top-advertising-trends-strategies-state-of-advertising-2025

02 | THE RESULTS

Attention at
every junction

Most media plans treat Between December 1, 2025 and May
' 20, 2026, SeenThi | f
delivery as an afterthought. 2520, SEENTNIS Campalgns tor
: ege o leading global auto brands were
This snapshot quantifies just measured across 38 million

how much attention is at stake  mpressions using Lumen's
iIndependently audited LAMP

when speed and quality aren't. . ., oay.

Built to be seen.
Proven to hold attention.
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Higher attention Higher viewed | More attentive
per mille IMpPressions &, time per viewed
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“We’ve proven time and again
that attention is one of the
most reliable indicators of

business success.”

"By guaranteeing attention, advertisers can
have greater confidence that their media
Investment Is delivering the outcomes that
matter. We're pleased to support this Initiative
with Independent attention measurement.”

Mike Follett, CEO
Lumen Research
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03 | THE INFRASTRUCTURE TAX

Most media plans focus on targeting,
inventory, placement and creative.
But delivery plays an equally

iImportant role in capturing attention.
That split second can be the

difference between an ad being
O e g a C S; served and actually being seen.

Seenlhis combines media and

o
proprietary adaptive streaming
e 1 ‘ 7 e | technology to reduce delivery
iInefficiency and maximize

attentive reach.
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04 | WHAT THIS MEANS FOR AUTOMOTIVE PLANNING

Three attention
signals automotive

teams shouldn’t
1ignore;

Fast delivery wins attention
Attention is won or lost before creative even appears.

e Viewable isn't enough
Opportunity to see does not guarantee attention.

@ Efficiency matters
More attentive seconds means more value from

every impression.




“We built SeenThis because we
believed attention would become
the currency of advertising, long

before the industry caught up.”

"Automotive Is proving that thesis, brands here
have always invested In world-class creative, and
this report shows what happens when the industry
finally has the data to match that ambition.”

Kristofer Ljungdahl
VP, Global Platform Partnerships
& Co-founder, SeenThis
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